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Polly Hammond is a globally-recognized wine marketing strategist, speaker, and consultant who 

knows how to blend big ideas with real-world solutions. As Founder and CEO of 5forests, an award-

winning digital marketing agency for wine, beer, and spirits brands, Polly has spent over 25 years 

helping businesses grow by connecting strategy to execution and making complicated things 

simple. From luxury marketing to behavioral economics, she’s developed a reputation for shaking up 

the industry and helping brands find their voice in today’s fast-changing world.



Her clients span the globe, from multinationals such as Andrew Peller Limited, Viña Concha y Toro, 

and Distinguished Vineyards to independent powerhouses like Brooks Wine, Massican, and Clark 

Ferrea. She consults with European brands expanding into the U.S. market, helping them navigate 

the complexities of American wine sales and marketing. Polly also serves on the board of Areni 

Global, where she works with leaders in fine wine to address the challenges and opportunities 

shaping the future of the industry.



Polly’s love of behavioral economics—born from her university days in International Relations and 

French—shapes much of her work today. She created the Customer Stories framework to help 

brands deeply understand their customers, making marketing feel less like a sales pitch and more 

like a conversation. She’s hosted over 100 podcast episodes on wine business, including Real 

Business of Wine and Uncorked for the Italian Wine Podcast.



Named one of the wine industry’s Most Inspiring People in 2025, Polly has spoken at global events 

including wine2wine, the Oregon Wine Symposium, DTC Wine Symposium, WISA Conferences, 

Wine Media Conferences, and Areni Live. She has delivered presentations and workshops for 

organizations such as New Zealand Wine Growers, Vinimark, The Porto Protocol, and Positive 

Luxury. She also developed the wine marketing education module for New Zealand Trade and 

Enterprise, where she helped demystify digital marketing for wineries of all sizes.



Polly splits her time between Barcelona, Bordeaux, and Napa. She can’t tell a joke to save her life, 

but she can knit damn near anything. Expect humor and pop culture references—and probably a 

Star Wars quote or two.

About Polly



Polly’s profound knowledge of the global wine industry, combined with her razor-sharp intellect and 

practical innovations, has been a beacon of guidance for our family and business. Her willingness to 

impart emerging and best practices, coupled with an unwavering commitment to freely sharing her 

expertise, has not only elevated our operations but also significantly contributed to our growth. 

Polly embodies a rare blend of perceptiveness and generosity, continually creating value from her 

extensive toolbox of ideas. Whether through frameworks, presentations, or podcasts, Polly 

consistently demonstrates that she is at the pinnacle of her field. Her approach is a testament to her 

vast knowledge, dedication, and passion for the wine industry. 

—Michael Franzia, Co-Founder, Clark Ferrea Winery, and Chairman of the Board, Bronco Wine Co. 


Polly Hammond dares to speak truth in an industry that often hides behind fake-fame and self 

promotion. Her strategic insights and practical marketing know-how transforms everyday wine 

brands into category leaders. And she does it all with kindness, thoughtfulness and a get-it done 

attitude. 

—Rebecca Hopkins, Founder, A Balanced Glass



Polly Hammond is the rare combination of expertise and generosity. Her marketing knowledge is 

deep and wide, and she is equally able to build efficient and profitable brand strategies as she is to 

elegantly design a website or a publication. But more importantly, her constant smile, warmth and 

genuine willingness to help coupled with her track record of success (both in terms of improving 

processes and results) makes her the perfect ally to any serious winery or retailer. 

—Pauline Vicard, Co-Founder and Executive Director, Areni Global

Nice Words

Every client listed here is part of Polly’s journey as a strategist, speaker, and Founder of 5forests. These collaborations 

reflect the global scope of her work and the innovative solutions she and the 5forests team bring to the wine, beer, and 

spirits industries.

Anaba Wines

Andrew Peller Limited

Areni Global

Argyle Winery

Black Hills Estate

Bonterra

Brooks Wines

Château Malartic-Lagravière

Clark Ferrea

Dry River Wines


Gloria Ferrer

Greystone Wines

Han Drinks Solo

Hillside Winery

Kereru Brewing Co

Keush

Luxury Brands VCT-USA

Massican

New Zealand Trade & 
      Enterprise



Patz & Hall

The Porto Protocol

Prophet’s Rock

Roederer Estate

Round Pond Estate

San Antonio Specialty

San Antonio Winery

Saorsa Wines

Seresin

Shannon Family of Wines


Sixmilebridge

Spy Valley Wines

St. Supery Estate

Sweet Wine Club

Tinhorn Creek

Trink Magazine

Wine for Normal People

Viña Concha Y Toro USA

Zinc House Farm

Zulal


A Few of Polly’s Clients





Popular Keynote Presentations

STFU: The Surprise Superpower of Good Business, Great Innovators, and 
Best Friends

In an era where everyone’s voice is amplified, the art of silence and active listening emerges as a surprising 
superpower. “STFU” explores the critical importance of listening in digital communication, particularly amidst 
the cacophony of online interactions. Polly addresses how businesses can leverage Active Listening as a 
core component of an effective digital strategy. This presentation promises a unique perspective on using 
listening as a strategic tool in the digital realm, providing attendees with practical methods to improve their 
digital communication and marketing efforts.

You’ll lear

 Mastering Active Listening Online: Techniques to incorporate Active Listening into your digital strategy 
for better customer engagement

 Differentiating in a Noisy Marketplace: Practical steps to make your brand stand out by prioritizing 
listening over speaking in your digital presence

 Enhancing Messaging and Advertising: Insights on refining your messaging and advertising tactics 
based on audience feedback and interactions

 Building Meaningful Loyalty: Strategies to foster genuine customer loyalty through responsive and 
attentive digital communication

 Navigating Privacy Regulations: Understanding how active listening can help your business adapt to and 
thrive under new privacy regulations.

24 Trillion Reasons to Love Millennials & GenZ

“24 Trillion Reasons to Love Millennials & GenZ” is a journey through generational shifts, focusing on 
redefining how to approach wine marketing for Millennials and Gen Z. Polly Hammond dismantles the notion 
of homogenous demographic cohorts, advocating for a more empathetic and nuanced understanding of 
these generations. This presentation provides valuable insights into effectively reaching and engaging the 
future wine consumer by emphasizing understanding, empathy, and adaptability in marketing strategies.

You’ll lear

 Demystifying Generational Stereotypes: Break down common misconceptions about Millennials and Gen 
Z to understand their real needs and preferences

 Empathy in Marketing: Learn the power of empathy in connecting with younger wine consumers by 
understanding their diverse life experiences

 Beyond Demographics: Explore how to focus on psychographics, values, and motivations rather than just 
age groups

 Adapting Marketing Strategies: Insights into tailoring marketing strategies that resonate with the lifestyle, 
interests, and values of younger consumers

 Identifying Opportunities: Discover how to leverage various contexts and occasions for wine 
consumption among Millennials and Gen Z.



These Aren’t the Droids You’re Looking For: Harnessing Human Nature to 
Drive Digital Growth

Get ready to dive into the fascinating world of behavioral economics to transform your online sales! This 
presentation reveals how understanding human behavior patterns can be the key to creating captivating 
digital experiences. Polly focuses on practical strategies for wineries to enhance brand loyalty and drive 
direct-to-consumer (DtC) sales, by aligning digital marketing efforts with innate human tendencies and 
preferences.

You’ll lear

 Understanding Behavioral Economics: Learn the core principles of human behavior and how they 
influence consumer decisions

 Creating Captivating Online Experiences: Strategies for designing digital interactions that resonate with 
customers on a psychological level

 Boosting Brand Loyalty and DtC Sales: Practical tips on using behavioral insights to strengthen brand 
loyalty and increase direct sales

 Data-Driven Marketing Decisions: How to leverage consumer behavior data to make informed marketing 
choices

 Enhancing Customer Engagement: Techniques for engaging customers more effectively through tailored 
digital content and campaigns.

The Midas Touch: Golden Rules for New-Age Luxury

In a world where the definition of luxury is constantly evolving, how can brands stay relevant while 
maintaining their prestige? The Midas Touch dives into cutting-edge theories in luxury marketing and multi-
generational consumer behavior, offering practical tools to help brands redefine their identity and develop 
innovative strategies that resonate with diverse audiences.

You’ll learn

 What Luxury Means Today: Understand how changing consumer values are reshaping the concept of 
luxury and why this matters now more than ever

 Balancing Multi-Generational Appeal and Brand Exclusivity: Learn how to engage multiple generations 
without losing the essence of your luxury brand

 Redefining Luxury Brand Management: Explore the six facets of brand identity, the paradoxes of luxury 
marketing, and how the democratization of luxury is shifting from ownership to experience

 Creating Unforgettable Customer Connections: Move beyond traditional customer segmentation by 
focusing on psychographics, values, and motivations that drive modern luxury consumers

 Innovative Strategies for Luxury Marketing: Discover how to leverage digital scarcity, storytelling, 
sustainability, and hybrid experiences to create new forms of exclusivity

 The Future of Luxury Wine Marketing: Gain insights into emerging technologies, evolving consumer 
expectations, and lessons from future-forward luxury brands outside the wine industry.

Popular Keynote Presentations (continued)
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Ready to inspire and empower your audience with 
actionable insights and a touch of humor?


To book Polly Hammond for your show or event, please contact:

Sadie Hammond PR

sadie@sadiecarolinapr.com
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